
Dôme is a unique concept led by a strong leadership team with a proven track record. 
Built for the long term by its owner-managers, the system is proven to be both robust and scalable.

DÔME GROUP CORPORATE snapshot

HISTORY

Originally founded in 1993 as a speciality coffee 
roasting business, Dôme has been re-engineered 
into a unique café casual dining experience.

LEADERSHIP

An executive team with 
a combined tenure of 
over 25 years, now own 
this business and leverage 
their previous corporate 
experiences at Shell, Burger King and Ernst  
& Young as well as other successful 
entrepreneurial ventures.

FUTURE

Having invested in and 
developed turnkey 
operational systems, 
foundation systems 
and the base network, 
current management are 
committed to further 
growth across Australia.

CONCEPT

Casual dining themed as  
a classic European café  
bistro with coffee used 
as an anchor. Quality 
positioning with its 
unique selling point 
being an all-day broad 
community appeal.

LOCATION

Currently there are 100 cafés 
operating in seven countries. 
International operations are 
grown through territory 
developer agreements and 
the Australian base is a 
combination of franchise and 
company owned operations.
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TRACK RECORD

Over the last ten years  
the same management 
team has grown the 
business to its current 
position approaching 
$100m in sale revenues 
across the system.

AUSTRALIA

current       coming soon



WINNING GUEST experience

Personal service  
to the table

High-quality
menu presentation

Alfresco dining and  
social experience

Good quality, 
value and

healthy food

European café
ambience and

charm

Strong family 
and community 

focus

High quality 
design and fit-out

Great tasting
high quality coffee



Iconic AUSTRALIAN CAFÉS



A WARM AND welcoming INTERIOR



A PLACE WHERE EVERYONE FEELS welcome



THE SOUL OF A CAFÉ, UNDERPINNED BY seamless systems

Training materials 
that engage as well  

as educate

Step by step 
operational guidelines

Dedicated training facilities

Efficient, user-friendly kitchens



Dôme presents some compelling points of difference to the rest of the players in the coffee competition space.  
A focus on quality, food and service in a stylish European bistro ambience make it a unique concept.

A format and real  
estate footprint  
that successfully
markets to all  
meal day-parts  

and snack 
occasions.

Dôme has a  
strong product  

offer with  
“convenience”
factor to keep  

success in  
minor day-parts.

AROUND THE clock TRADE

around-the-clock trade
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Creates a sense of 

community
and a place where everyone 

feels welcome

Build a place that 
is socially level and 

seen as inclusive and 
welcoming rather than 

exclusive or trendy.  
A place of comfort and 

familiarity for all.

The central core driver of the long term success of the Dôme model is building a sense of community through the creation 
of neutral ground and the providing of inclusive, accomodating space.

DÔME revives THE ‘COMMUNITY HALL’

provide a neutral space provide service, product  
and build a relationship



economic  
sustainability

EMPLOYMENT IMPACTS

ACTIVATION OF TOWN CENTRE

LOCAL BUSINESSES GROW

ATTRACT WORKERS

DRIVE TOURISM

ENCOURAGES ONGOING 
DEVELOPMENT

...a community café has benefits which transcend the experience of the café itself. There is a wider social and economic  
‘halo’ impact which contributes to community sustainability.

COMMUNITY INFRASTRUCTURE DRIVING social AND economic STABILITY

social  
sustainability

ALL DAY ACTIVATION

THE MEETING PLACE 

LOCAL EMPLOYMENT

FOSTER SOCIAL GROUPS 

SOCIAL DEVELOPMENT

STRENGTHENING FAMILIES

COMMUNITY GROUPS

EDUCATION AND TRAINING

MITIGATE ANTI-SOCIAL BEHAVIOUR 

Creating a sense of 

community
and a place where everyone 

feels welcome


